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Introduction

About Leadspace Studio

Leadspace Studio is the complete control center for the Leadspace Customer Data
Platform (CDP) and replaces Leadspace On-Demand as the main web application.

It includes the ability to get a clear view of your TAM, quickly view details on your key
audiences, and see how they're activated across channels.

Expand into more, new accounts just like your best customers by creating new segments.

The platform now contains some new advanced abilities that were not included in LSOD
such as Unify, which allows you to get single, clean and deduped Company and People
profiles lists.

You can also explore visualizations of your data to uncover ideal customer profiles, and
review the performance of your Al-driven models and scoring with embedded analytics.

You can get reports to see your overall data health, and where the CDP is helping you
improve.

Ultimately, this will be your single application for viewing and managing your Leadspace
instance.

Supported Browsers

Leadspace On-Demand is supported in the following browsers:

° Chrome

Studio Users and Roles

The Studio app supports two roles:

1. Leadspace On-Demand Administrator: Allowed to create and view segments, as
well as create new users
2. Leadspace On-Demand User: Allowed to create, view and deploy segments



Logging In to Studio

Creating new users in Studio

To log in to the Studio app, a user should be created by the Leadspace administrator.

An administrator user will be created by the Leadspace team. The administrator will
receive an email with access details and will be required to define a password that will be
used for logging in to the app.

The Studio administrator can create new users by going to the ‘User Management’ page:

() Leadspace Segment Discover Unify Analyze Manage e
Noa Gans
IF Sort Filt
SOTRSTEE) e e |
Show Me Around!
124235436456 @D Unified People by Noa Gans On Mar 14,2022 What is Unify?
&2 2
B Help Center
124235436456 Leadspace-On-Demand
fgf
Logout
SEGMENT DETAILS
() Leadspace Segment Discover Unify Analyze Manage e
Username Email First name Last name User Roles

_ ness-demo@leadspace.com Ness Demo Enrich, Discover People by Persona, Companies by Lookalike
demo@leadspace com

21sss watermel46@gmail.com 72z sss Enrich, Isod_admin

123456@yopmail.com 123456@yopmailcom 123 898 Enrich, Isod_admin

This page allows you to create non-admin users.
The following information should be added for each new user (all fields are mandatory):

First name

Last name

Email address (used as unique identifier)

User name

User role (to define which activities the user can perform)
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Add User

First name *

Last name ™

Username *

User roles * [[] Select All [
[

] Enrich

| Companies by Lookalike [] lsod_admin

[] Discover People by Persona

Cancel Add User

Clicking ‘Add User’ will create the user in the Studio users list.

After a user has been created they will get an email with a link to the application and a
request to update a new password.

Once the new password is set, the user can access the application.

Logging into the Studio app

Users that are created successfully can access the Studio application via the following
link:

https://studio.leadspace.com/

Note: In case a user needs to update their password, there is a ‘Forgot Password?’ link in
the log in page.


https://studio.leadspace.com/
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¢» leadspace on Demand

Login

Username or email

noa.gans@leadspace.com

Password

Forgot Password?

Segments

The Segments Dashboard

Upon login to the Leadspace Studio application, users are landed on the Segments
dashboard.



¢) leadspace Segment Discover Manage

Segments (226) 1= sortv Fitersv @)

Hezis-Sapeins 4 Di c ies by HeziS-Prod Shemesh @
Feb 13,2022 &o @2

[«

Description Hezis-Sapeins

200_Leads12345678

e
&142 [@163 SEGMENT DETAILS

Test-Maoz-Upgrade

Input Sources ¢ Leadspace
Test-hezis-Person

test-22

Tets

SFDC

Contact usto activateyourdatain & W) 9 jn ¢

Eloqua

This screen has several key components:

e The Segments list - these are the segments created by the user and other
members of the team. Each Segment can be from a different type and the details
shown on the right side will change accordingly.

The list of actions supported from each segment type varies. The list of possible
actions can be accessed either via the 3 dots on the segment list or the icons + 3
dots on the details area.

Possible actions are:
o Download a CSV
o Deploy to an external system

o Discover people (available from a discovered company segment only): also
known internally as “People expansion”. This ability allows users to discover
people profiles that match their filter criteria (persona, department etc.)
and work at the companies within the selected segment.

o Delete a segment
o Unify & Segment

o Filter Segment (available only for segments from type “Unified”)



Sort dropdown - Choose the sorting to be used for showing the segments list.
e Filters menu - This allows the user to filter the dashboard by:

o Unified /Discovered/ Ingested/ Enriched

o People /Companies

o Deployed/Not deployed

o Inprogress/ Failed

e “Onlycreated by me" toggle - (Located inside the Filters menu) this allows the
user to show/hide Segments created by other team members.

e Search bar - this allows the user to quickly filter the dashboard by specific terms

found in the Segment’s details like segment name, tags or description.

“Discover” Steps

What is Discover Companies by Criteria (Sometimes referred to as Segment Builder)?

A visual, intuitive UX to easily create segments from a superior multi-source B2B
Graph, including 1st party data and scoring.

Create the best target account lists for ABM programs with a comprehensive view
— including intent, tech install, and scores.

Includes “Global Parent” tab on individual company overview card showing details
of the ultimate global parent organization for that company.
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() Leadspace Segment Discover Unify Analyze Manage 9
Filters (8)  Loadsaved filtersv  Clear 53,532 Companies IF Employees v

e N N
( 10M - 50M ) ( 50M -100M )
\ AN J

Orion Industries ‘WA, United States 249 Manufacturing
> Industry OVERVIEW GLOBAL PARENT INSIGHTS NTEREST @ Fitscore
- | N Ith A
€ Financial S... PAS Healthcare, ... ) Storage [
VIR
( Manufactu.. = ) Name Orion Industries Servers <
LV C
. Headquarters 1590 A St Ne, Auburn, WA, 98002, United States
jgLocation ; 6 ntent Score
(" North Ame... \‘/ Website www.orionguality.com Intent Storage
elect Locat ~ Revenue $402M Intent Servers
Employees 249
> Tech Install SIC Code 44t
NAICS Code 332322

> Website Plugin

e Distribution View displays the mix of companies across employees, revenue,
industry, and location, to give users a strategic view and help them adjust before
saving.

¢ Distribution 32 Discover Contacts Save Results

53,532 Companies

Employees / Revenue Employees Industry
+ Manufacturing [ ] 449%
<25 0% 0%
25-100 + Healthcare, Pharmaceutic... D 35%

® 100 - 250 0%

@ 250 -1000 ‘ . ) )
1K 10K 39% 4 Financial Services [ 20%
10K - 50K

&50K.INNK g1 <+ Non-Profit 0%
72v

Fit Score Storage o Locations Search.. a
% GL +
Al " .

78% as N “’



HOW IT WORKS:
Can be accessed in Studio by two ways:

1. From Segment tab > “Create New" button > “Discover” button
2. From any screen in the platform > clicking on “Discover” Tab

Users can select various criteria like employees, revenue, industry, and even tech install,
1st party scores, and intent.

Results show as criteria are added, with the ability to examine individual company
records to see what kinds of data will be included. Once the segment is created, it can be
easily expanded with personas at those companies and deployed to connected systems.

Note: The discovery ability should be available to customers with access to Leadspace
Studio. Subject to discovery credits.

Filters (1) Load saved filtersv  Cleal 1,335,896 Companies 15 Employees
> Name D&S Communications IL, United States 99 Software & Internet
> E/mp\oyees ‘@J ‘www.auditnetwerk.nl NH, Netherlands 99 Healthcare, Pharmaceuticals, & ..
(25-100 % )
DIAMIR Holding Austria 99 Software & Internet
> Revenue (USD) @
> Industry Entegra Credit Union MB, Canada 99 Financial Services
> Location INPRE Spain 99 Manufacturing
> Tech Install .
Pontchartrain Blue Crab Inc. LA, United States 99 Manufacturing
> Website Plugin
Steylaerts NV Belgium 99 Real Estate & Construction
> FitScore
The Reach Key West, Curio Collection by Hilton FL, United States 99 Travel, Recreation, and Leisure
> Intent Score
Thornberry Creek at Oneida WI, United States 99 Travel, Recreation, and Leisure
MPlus Cosmetics LOM, ltaly 99 Healthcare, Pharmaceuticals, & ...

When you start a search for Companies by Criteria and enter the segment builder, you
get the list of available filters on your left side.

It contains a set of 3rd party firmographic filters - along with some st party scores (Fit
and Intent if those are part of your Leadspace solution) - which you can use.

By default, whenever you select filters, you will see the list of companies that results from
the chosen filters.
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In the list view you can see a preview of the 100 top companies. When pressing each

company’'s row, the company’s line expands and you can see additional information
about this company.

Save Filters. = List &2 Discover Contacts Save Results

Filters (1) Load saved filtersv  Clear 61,166 Companies I¥ Employees v
> Name Walmart AR, United States 2,300,000 Retail
> Employees @ OVERVIEW GLOBAL PARENT NSIGHTS TECHNOLOGIES NTEREST
— A
v Revenue (USD) @ H Headquarters Description
B ) Low
< the world's bigg HIGH
O <1oM Website t.c _ _ _
- ng days, one thing has remained
[ 10M - 50M Low
] 50M - 100M Revenue $524B View more..
[J 100M - 250M J—
o s Employees sIC Code 531
[ 250M - 500M
[J 500M - 1B Industry Retail - Retail Other NAICS Code 452200
=18
Ticker WMT*
Custom range...
Social nomn
> Industry
> Location
> Tech Install George at Asda LEC, United Kingdom 2,200,000 Retail
> Website Plugin SARAHS BARE NECESSITIES INC CA, United States 2,200,000 Retail

You can also switch to the distribution view where you can see how the list is distributed
using different graphs.

Save Filters.. % Disuribution &8 Discover Contacts Save Results

Filters (1) Loadsaved filtersv Clear 5,665,047 Companies
> Name Employees / Revenue Employees ~ Industry
1%
> Employees @ e
‘\\\Z%
> Revenue (USD) ® !, < 7%
> Industry <35
©25-100
100-250
> Location © 250-1000
’ N K-10K
(_North Amer... ) 10K - 50K
— 50K-100K
> 100K
> Tech Install 0%
> Website Plugin Fit Score Locations
> Fitscore

Intent Score

The actions which are available in the segment builder (Discover Companies) are:

1.  Slice and dice Leadspace’s company graph by applying filters to get to the
segment you'd like.
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Save Results button - save the list of companies who met the criteria as a
segment; (when you save your segment, the related filter is saved for you
automatically).

Name your segment - this will be the title of the Segment card later shown in the
Segments dashboard.

Limit results - allows the user to limit the number of companies discovered. The
segment can include up to 100K companies.

Exclude companies - allows the user to indicate known/existing companies, and
thus to exclude them from the results. This could be done in one of 2 ways:

51. Choose from previously uploaded files.

5.2. Uploading a file (which will require mapping the headers). Only supports
.csv files.

53. Mapping the headers - indicate which column has the “company name”,
“‘company website”, etc. Please note: the more fields a user maps, the
better the results will be.

Save Filters -

6.1 Save the current filtering for future use by clicking the “Save Filter” button
and name it.

6.2 Retrieve saved filtering settings by clicking the filter window and pick your
saved filter. You can narrow the filter options to the ones created only by you, by
turning on the toggle, or to the ones who have segments created / don't have
segments (All Filters, Without segments, or With segments).

> Name Jardine Matheson R.China 469
> Employess SCHEME LTD

MSEDCL

Otis Elevator Co.

Otis Turkiye

TOPPAN PRINTING CO, LTD. / (SRR S
MARINA ([COVENTRY) LTD

CHAR LTD

Richard Pieris & Company PLC

n



7. Expansion to People by Persona- directly from segment builder. By clicking
“Discover Contacts”- this action actually creates a segment from the current
filtered list + provides a relevant contact list for this accounts segment. You can
also create a ‘People by Persona’ segment using a completed person or company
enrichment segment.

Upon clicking “Save”, the user would be taken back to the Segments dashboard, where a
new Segment card would be created with an indicator showing progress toward
completion.

“Lookalike” steps

Studio offers the same lookalike capabilities that were supported in LSOD.

You can take an existing list of companies or create an adhoc list of companies in a text
entry field and run it through a lookalike segment to find companies that have similar
locations, industries, employee size and revenue.

To start a Lookalike segment, click on “Create New” » Lookalike:

() Leadspace Segment Discover Analyze Manage (e}
()
Segments (18) I= sort Fiters~ @) A CREATENEW O
Discover Discover companies
Test with the same
Test Unify attributes as your

M9 2 434 .
# a best performing

accounts

Enrich Sar|iaes
SEGMENT DETAILS oool i...

Lookalike

O Discovered People by Cody Rex, Aug 18, 2022 Ingest

US Gov Segment

Sources Profiles
Test
Input Sources @ Leadspace Input Companies
B 10Companies_Input-081822_191818.csv Discovered People

UkAuthority Live Smart Communit...

SEGMENT FILTERS

testcompanies
Scored by Accounting

LSOD Email Test Enrichment MAPPING DETAILS

File Header Segment’s Field Field Type

HG Test 2 Company Country companyCountry

General Comments about Lookalike in Studio:

1. The user can upload a CSV file with company records to use as the basis for the
Lookalike. Users can also create a list of companies in a multi-line text field.
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2. The uploaded CSV input file won't be saved/available for download, only the resulting
Lookalike file
3. Lookalike segments use Net New credits

Steps for using the Lookalike wizard:

1.  Click on the “Create New" button in the segment tab and then click on “Lookalike”.

2. Select *Upload file" if you are going to import your own company list, or “Type in
company names” if you would like to manually input company names in the
multi-line text field.

2.1.  You will want to make sure to add a line break between each company in
your list, minimum 5 and maximum 100.

3. Name your segment: this will be the title of the Segment card later shown in the
Segments list and details (which can be edited also post-creation of the Lookalike
segment). Click “Next”".

4.  Choose the criteria for your Lookalike segment. You can include or exclude
companies based on the following criteria:

4.].  Location

4.2.  Industries

43. Revenue

4.4,  Employee size

5. Inthe “Adjustments” step, you can limit the amt. of records you return and upload
a suppression file is there are certain companies you would like to exclude from
the Lookalike results.

6. Upon clicking on “Create” button,, the user will be taken back to the Segments tab,
where a new Segment card will be created on the left side of the screen and on
the right side the segment details will be presented.

“Enrich Companies/People” steps
Studio offers the same enrichment capabilities that were supported in LSOD.

You can Enrich an uploaded list of people or companies from the segment tab by
clicking on the “Create New” button:

13



() Leadspace Segment Discover Unify Analyze Manage o

Discover Leverage Leadspace
Craph to enrich and
Leadspace ddP2C_Demo forWeekly ‘. N <] Ca
< - &, Enriched People by Nessl Ganon Unify score your people
Feb 8,2022 2612 [H83 and company data
Description Leadspace ddP2C_Demo forWeekly Ingest Py
French_employees . ¢
N Enrich
&l 81 SEGMENT DETAILS
Segment_discovery_test
SCORED BY
&0 E 100K
P2C_Demo forWeekly Technologies Computers Raz Marketing Automation Systems ~ Adobe
& 1K B 544

Fit Models PredDrivers

October2] Webinar Leads- Original File

Company input for P2C

Unification_test2202

French_consumer Contact usto activateyourdatain & M) 99 jn €@

General Comments about enrichment in Studio:

1. The user can enrich only CSV files that are uploaded to the system in this process. The

option of enriching existing segments in Studio is currently not supported.

2. The uploaded CSV input file won't be saved/available for download, only the enriched

10.

11.

file.

Steps for using the enrichment wizard:

Click on the “Create New" button in the segment tab and then click on “Enrich”.

In the pop-up window, choose whether you want to enrich a people or company
list. Note, people file usually includes both demographic (people info) and
firmmographic (company info), while company file contains firmographic without
demographic data.

Name your segment: this will be the title of the Segment card later shown in the
Segments list and details (which can be edited also post-creation of the enriched
segment).

Upload file - only supports .csv files, up to IM records

Map file headers - indicate which column has the “company name”, “company
website”, etc Please note: the more fields a user maps, the better the results will
be.

14



12.

13.

INNIENEES

The user has an option to map “custom field” -the main use case is to inform us to
take it into account in the predictive models. Thus, in case the user has a
predictive model and it uses custom fields, the user should name that field/s
exactly with the names that are defined in the predictive model.

Upon clicking on “Enrich”, the user will be taken back to the Segments tab, where
a new Segment card will be created on the left side of the screen and on the right
side the segment details will be presented.

Enrich segments in Studio

Enriched Segments Actions

The user can perform the actions below for each enriched segment:

Unify & segment

Download

Delete

Deploy to - LinkedIn, Eloqua, Marketo, SaleslLoft, Google and Facebook

Enriched Segments Details

The enriched segment details appear on the right side of the window next to each
segment card and include the following information:

Segment Name (editable by a click on the name box)
Segment type - enriched People or Companies

Date + creator name

Input Sources

Automated DHR (Data Health Report) - each enriched type segment in Studio has
a data health report that is being calculated automatically once the segment is
created. In order to access the DHR report, click on the “View Report” button that
is located in the DHR illustration in the segment details section.

a. The DHR has the same structure and fields as the “stand alone” reports that
were created upon request in the manage tab.

b. Limitations:

15



i. The DHR section won't appear in segment details if it was created
offline (not in Studio) and uploaded to the system. In that case, a
stand alone DHR can be created by the analyst team and uploaded
to the manage tab.

ii. st party filters are not supported. Only the following filters are
supported: Employee Size, Company Revenues, Company Regions,
Person Title, Person Country. The full spec can be found here.

¢» leadspace Segment Discover Unify Analyze Manage o

Segments (79) = Sortv @ Filters v/ e

sdfsfdsfds Company Name. companyName

sdfsfdsfds Person First Name  firstName

&7 60

sdfsfdsfds SCORED BY

sdfsfdsfds

DATA HEALTH REPORT

qrqer24r3ar
34g34f34f34f

34934134134f

Contact usto activateyourdatain & W) 99 jn €

6. Scored by section (include Technologies and company/people models)

Unify

What is unify?

Unification is a brand new feature that Leadspace offers. Unify allows users to create -
from one or more input segments - a unique list of people or companies profiles, clean
from duplications and enriched by LS sources - Graph and BYOL sources (e.g Zoominfo),
in addition to users’ first party data (including CDI).

New unified segment can be created by 3 ways:
1. Segment tab > clicking on “Create New" Button > Clicking on “Unify”
2. From anywhere in the platform clicking on “Unify” Tab
3. From the segment list on “Segment tab > picking specific segment > opening the
actions dropdown menu > clicking on “UNIFY & SEGMENT” button

16
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By using the first two options mentioned above, the user will initiate a wizard that will

guide them through the required steps to create a new unified segment:

1. Defining segment type - People or Company

2. Providing a unigue segment name (mandatory)

3. Providing a general description for your segment (optional). It will appear in the
segment details.

4. Adding tags by typing values and clicking “enter” (optional). Can be used later for
search.

By clicking on “Continue”, the user will be forwarded to the “Unify Canvas”, a dedicated
screen that allows dragging and dropping of segments the user wishes to unify, and

() Leadspace Segment Discover Manage
Segments (51) I Sortv Filters v ddd Filte Advance CANCEL
Search.. Q
Drag & drop segments to unify Unified People Segment
= Eosm e ey (=3 Missing a data source? Quickly upload here
bugfest_appannie_bl_16k_hghg
83K 2 52K
Leadspace - October 21 Leads-dd
810 2 582 ar 23,2022 Segment One
aaSXAX
1 & 10

Description
leads_healthcare

E37 219

Tags
Company input for P2C_

healthcare_22

28 8 199

Israeli_seniors_tech

Tags

cancel

setting the unification configuration.

Selecting Input Segments

1. The User must provide at least 1 source as an input, and up to 10 max (including
exclusion sources).
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2. The user can add inputs to the canvas by two ways:

a. uploading a small file (up to TOMB) on the fly - using “Quickly upload here”.
The file can be saved for future use as a segment or only used for the
current flow.

b. Dragging and dropping, one by one, segments that appear on the list at
the left side of the screen.

c. Note, all 4 segments types (ingested, discovery, enriched, unified) should be
available for unification.

3. To suppress a segment, just add it to the canvas and mark it as “excluded”. (See
screenshot below.)

() Leadspace Segment Discover Unify -GELY Manage

Segments (49) 1= Sort v Filters v/ ddd Vhiters(0) || 2 Advanced CANCEL

Search Q

Drag & drop segments to unify Unified People Segment

=D (e LT B G T Missing a data source? Quickly upload here

- = o ~
bugfest_appannie_b1_16k_hghg Leadspace - October 21 Leads-dd 810 2 582 INCLUDE X

H 83K & 52K
B il Leadspac...

Company input for P2C_1 NCLUDE v X
aaSXAX Company ...

1 &0
leads_healthcare
37 8199
healthcare_22 Description

28 2 199

Israeli_seniors_tech Tags

07 & 1K

israeli_tec_senior Enrich with ¢ LStechinstall ¢ LS Score & HG Insights b Bombora

ne Q14K & LSintent ¢ LSGraph

Israelies_tech_exp

4. The segment name, tags and description can be edited at this stage on the right
side.

5. lllustration (on the right side) is aimed for differentiating between inclusion and
exclusion sources + relative files sizes, and doesn't represent the actual overlap in
numbers of records.

6. Enrich With - all sources that the customer’s data is enriched with by default -
according to configuration in the Admin Ul (not clickable, not removable).

On the top of the page there are two settings components for “Advanced” and “Filters”:
Filters

1. By clicking on “Filters” - a new pop-up window will be opened and will allow the
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user to configure the required filters.
2. There are no limitations on # of filters users can add.
3. Supported operators:
a. “Contains”/ “not contains” (allowing multiple values)
4. Supported values - Text only ( currently numbers will be read as text as well)

5. Supported fields for filtering:
a. Template fields (including BYOL sources etc..)
b. Custom fields
6. Dynamic fields are not supported. (The only exception is if the input sources are
unified segments themselves.)

7. Fields are categorized into buckets:
Demographics
Firmographics

System Fields

Identifiers

Custom Fields

Additional LS Fields

"0 Qa0 Tw

Y Filters (1)

Person City contains New|

@ ADD ~ Add New Valus

Cancel

“Advanced”
1. The “Advanced” option currently contains only Blending.

2. The feature allows the user to determine the order of sources that will
populate the output fields of the unified segment.
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3. The blending occurs by the source level and not field specific.

4. All Input sources appear according to the following order:
a. LS Graph
b. Unified segments
c. Discovery Segment
d. Ingested segments

5. The option to Add new source will be available only if the user chooses to
remove one of the sources from the blending order.

= ADVANCED

Blending order @
LS Graph
Dell boomi_inpuddt company list

leads_healthcare

© ADD

After finishing configuration, the user should click on the “Unify” button to send the
request. Then the user will immediately be directed to the segment tab and will be able
to see an indication that the segment is being created.

TAM Segment - COMING SOON!

The Total Addressable Market (TAM) segment is created automatically by Leadspace and

contains all of the LS Graph data. All Companies are presented according to the following
breakdown:

e Company Size
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e Revenue
e |ocation
e Industry

() Leadspace Segment Discover Unify Analyze Manage

Segments (1000) =sort v Y Filters v @

Total Addressable Market (TAM)
17,000,000 Revenue

Companies Calulate
Segment Name Segment Name Segment Name...

TAM Breakdown ~ Companies  Details

Segment Name Segment Name Segment Name... Company Size

025100

Segment Name Segment Name Segment Name... ®100-250
nnnnnn
®10K- 50K
50K - 100K
Segment Name Segment Name Segment Name...
Region

Segment Name Segment Name Segment Name...

Segment Name Segment Name Segment Name...

Segment Name Segment Name Segment Name...

Avg. Score
Add models

o)

Penetration
Upload Data

Revenue

<toM
oM - s0M
 50M-100M
100 - 250M
250M - 500M
S00M- 18
o

Industry

+ Software & Internet

+ Business Services

+ Computers & Electronics

+ Financial Services

v CREATE NEW

Recommended @
TAM Segments »

—
-_— 18%
-

10%

6%

Four metrics will be calculated according to the user’s definition of the TAM:

- All companies - number of companies that match the criteria
- Revenue - the expected revenue the company will have if all customers in TAM
close a deal. This metric requires users’ avg. deal size input in order to calculate.
- Avg LS Score - the avg fit score for all companies in TAM. Users must have a fit
model defined in Leadspace in order to get this metric.
- Penetration - coming soon - % of customers from all companies in TAM. It requires

users' input of existing customers.

Administrator users are able to define their own TAM by clicking on the “Settings” icon

and opening the configuration screen.
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Configure Your TAM

Firmographics Choose the company sizes that define your target total addressable market
Company Size Add Custom Cornpany Tiers
Revenue Company Size (Chaose adjacent ranges)
Region
Industry

Technographics coming soon

TAM Metrics
25100

100-250
250-1000
TK10K
10K-50K
50K-100K

>100K

Reset Criteria

Cancel

Here, users can define their criteria that filters the TAM, by 4 dimensions (company size,
revenue, region, industry).

Users can choose from the ranges offered or customize their own ranges and name them.

Configure Your TAM

Firmographics Choose the company sizes that define your target total addressable market

Company Size @D sack to Default

Revenue
Company Tier (Choose adjacent ranges)

Region
Enterprise <25 x) (25100 x) (100250 x) (2501000

Industry

Technographics coming soon <25 25100K >100K

. This field is mandatory
TAM Metrics Select Al

| IKA0K

Reset Criteria

Cancel [ULEER/Y]

Note: when choosing to customize ranges, labeling them is mandatory.
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TAM metrics - in this screen the user can define the input needed in order to calculate the

following metrics:

- Revenue
- Avag. LS Score.

Revenue

In order to calculate the expected revenue, the user should input the avg. deal size
they're tracking.

The user can insert one avg deal size value that represents the total avg. of all deals.

If applicable, the user can also insert the avg. deal size according to company size/
revenue ranges to get more precise revenue metric results.

Note: If the user defined custom ranges of company size OR revenue, the avg deal size
input breakdown is according to this definition.

If the user didn't define custom ranges (not on company size and not on revenue) the
user should choose if he would like to insert the avg. deal size input according to
size/revenue.

Configure Your TAM

Firmographics Average Deal Size

Do you track Average Deal Size? Specify the amount of your average deals sold
This will assist to calculate the potential revenue metric

Technographics cor

TAM Metrics

@) Define the averaga deal size for each company tier

How would you like to define the average deal size? @ Company Size Revenue
Company Size Average Deal Size (%)

<10M 100,000,000

Average LS Score

Select the model you want to be reflected on the average score metric
enterprise-convers v

Reset Criteria

Cancel Update TAM
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Average LS Score

If the user has a fit model defined in their account, the avg score of all the companies in
TAM will be calculated according to this model.

If there is more than one model, the user should choose the desired model to use for the
calculation.

Saving TAM Segment

Only Admin users will be able to set the TAM configuration, edit the TAM, and save the
definitions.

Saving and updating the TAM is done by clicking on the “Update TAM” button on the
configuration pop-up.

Configure Your TAM

Firmographics Choaose the revenue that defines your target total addressable market

Company Size Add Custom Company Tiers

Company Revenue (Cheass adjacent ranges]

Region
Industry
Technegraphics comir

TAM Metrics

Reset Criteria

Clicking on “Reset Criteria” will reset all definitions to the default TAM, meaning all
companies in LS Graph will be presented again.

Recommended Segments
Auto-generated segments will be created according to the user’s customized ranges

definition - meaning that the trigger for creating these segments is the definition of

custom ranges.
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Once the user finishes configuring the TAM and clicks “Update TAM", the list of the

suggested segments is presented to the user, and segments that will finally be created

are substituted to the user’s choice.

1) H
17,000,000 $120,000,000 Avg. Score Penetration Recommended @
Companies Revenue Add models Upload Data TAM Segments (5) ~

nt Name...
~| TAM - SMB
TAM Breakdown  Companies  Details
~ TAM - Ent
At Name...

~ TAM - North America

~ TAM - Rest of the world
+  Long TextLong

nt Name... .

TextLong TextLong
Text

+ Save Segments
nt Name... g

nt Name...
nt Name...

nt Klame

Each segment reflects the distribution of a custom range. For example, a user defined the

following custom ranges for size:

Label Ranges
SMB <25, 25-100
Enterprise 250-1000, 1k-10k

Two recommended segments will be suggested to the user:
e TAM -SMB - will include all companies with the size of <25, 25-100
e TAM - Enterprise - will include all companies with the size of 250-1000, 1k-10k.

When new custom ranges are defined or the existing custom ranges are edited, new
recommended segments that reflect the changes will be suggested to the user.
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Analyze

In this tab, you will be able to see all the reports created for you. You will get a drop-down
which contains all the available reports, and when choosing a specific report, the report
will be shown in this page.

One of the reports you will see there is the ICP:

ICP (Ideal Customer Profile)

The Ideal Customer Profile (ICP) report is designed to provide data-related insights on
firmographic, demographic and behavioral attributes of Companies and People expected
to become a company’s most valuable customers.

Key components in the company report

Audience Type filter - ability to examine ICP on the Company, Person and Intent
level.

Segment Filters - on the top right side, the hamburger icon opens a side bar that
allows the user to show the analysis for a specific part of the segment, by choosing
a field and specific value within to filter by.

Companies - the number of companies shown in the current view (post-filters)
based on the conversion goal defined.

Converted - the number of converted Companies or Ppeople shown in the current
view (post-filters) based on the conversion goal defined.

Lift - defines the conversion x times over the average conversion in segment
(pre-filters).

Company Industries/Sub-Industries
Company Size/Revenue
Company Country

Company Specialties - Beyond Industry Company Specialization
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e Company Expertise - Aggregated people up expertise on the company level

e Company Technologies - Tech Install and Website Technologies (including
customer taxonomy on predefined technology clusters).

COMPANY PERSON INTENT E
Companies ® Converted ® Lift ®
485,756 3,736 (0.8%) x1.0
Industries indusry  ~ | Size size - Countries Map -
Business Services e A 2500.4599 s x‘.!
Software & Internet . 0% o Lo
Healthcare, Pharmaceuti.. % ] 2% Y
Manufacturing 10% 250-999
Real Estate & Construction 8% %
Financial Services 8%
Non-profit I
Retail 6%
Education I s
Media & Entertainment 3%
Energy & Utilities 3% .
Transportation & Storage 3% 24%
Computers & Electronics [ 3% 100249
Travel, Recreation, and Le.. 2% 3%
Government | 3
Consumer Servic w v ® 2019 Mapbox © OpenStreetMap
Specialities © Expertise © Technologies ® CompanyT... v
Education 4% A SoftwareEngincering [N 3% A Authoring And Publishin.. 64% A
Software Development [N <% Account Management 2% Web Technology 62%
Project Management 3% Sales Management 2% Marketing Software 62%
Marketing I % Medicine I 2% Programeming Language ao%
Social Media | E3 Inside Sales 2% Software 55%
Advertising I > Community 2% Web Frameworks Softwa.. 53%
Design I > President 2% Productivity 51%
Web Development I > Partner 2% Website Builder 50%
Consulting 2% Healthcare 2% Cloud Computing 50%
Digital Marketing - E3 Office Management 2% Web Content Manageme... 50%
Real Estate 2% Recruitment 2% Operating Systems 50%
Business Intelligence | E3 Construction 2% Data Integration Software 49%
Graphic Design | E3 Insurance 2% Security 48%
Cloud Computing I Branch Management 2% Network Management 2%
e - . = o ot .

Key components in the person report

e Audience Type filter - ability to examine ICP on the Company, Person and Intent
level.

e Segment Filters - on the top right side, the hamburger icon opens a side bar that
allows the user to show the analysis for a specific part of the segment, by choosing
a field and specific value within to filter by.

e People - the number of Companies or People shown in the current view
(post-filters) based on the conversion goal defined.

e Converted - the number of converted people shown in the current view
(post-filters) based on the conversion goal defined.
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Lift - defines the conversion x times over the average conversion in segment

(pre-filters).
e Person Level
e Person Department
e Person Country
e Person Personas
e Person Job Functions

e Person Expertise

COMPANY PERSON INTENT
People ® Converted @ Lift @
879,707 4,839 (0.6%) x1.0
Level Department Countries
Board Level Consultant . 5% %
4% 1% % sal iness Development
Product Management e Busi lop t
13%
C Level Operations
26%
3%
Marketing 39%
Finance
Staff Level
7%
Management
Director Level
18% 3%
Manager Level Information Technology B%
Human Resources - -
® 2019 Mapbox © OpenStreetMap
Personas @ Job Functions @ Expertise ©@
Executive Assistant And.. 26% Finance "% A Management 9% ~
Finance And Procureme.. % Accounting 14% Leadership 7%
Operations And Hr 8% President % Strategic Planning 6%
Travel Managers ‘Operations 10% ‘Customer Service 5%
Business Strategy 9% Financial Analysis 4%
‘Customer Service 9% Process Improvement 4%
Human Resources 8% Microsoft Office 4%
Financial Management 8% Budgets 4%
Technology & Innovation 8% Microsoft Excel 4%
Project Management 7% Accounting 4%
Strategy Development 7% Strategy 4%
‘Customer Success 7% Team Building 4%
Audit 6% Project Management 4%
Business Process Manage.. 6% Financial Reporting 3%
3%

Training And Developme..

Sales

How to create a report

Currently, these reports can only be produced offline by our data analyst team. Users can
reach out to their CSM to request this, and upon creation it will show in their Leadspace

Studio account.
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Manage

Data Health Report

The Manage tab contains only the Data Health Report (DHR). The DHR is designed to
provide data-related insights - the state (quality and population rate) of the data before
Leadspace, and after.

() Leadspace Segment Discover Unify Analyze Manage o
Hezis-Test123456 v Filter by ( All v Value (Al v
335,077 \) 72y ) 39 T3 N\ 23y

o
Company Fields Person Fields

Title « 96%

Key components in the report

e Segment picker - in the top-left corner, users can choose which segment report to
show.

e Filter by /value - these pickers allow the user to show the analysis for a specific
part of the segment, by choosing a field and specific value within to filter by.

e Records - the number of records shown in the current view (post-filters).

e Enriched - the enrichment rate of the current view. Hovering over this metric
shows more granular information (person/company enriched).

e \Verified - for people enriched, how many of them were verified. Hovering over
shows more granular information (social/email verification).
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e Duplicates - records that were tagged as duplicates by Leadspace.

e Invalid - records that were tagged as invalid by Leadspace. Hovering over shows
more granular information (invalid input, moved, etc.).

e Company and person fields - the heart of the screen, shows key signals broken out
into 3 groups:

o New data - where 1st party data was missing, and Leadspace populated
with new data.

o Changed - where 1st party data existed, but Leadspace found better, more
accurate data to populate.

o Existing - where 1st party data existed, and Leadspace had nothing to add or
change.

How to create a report

Currently, these reports can only be produced offline by our data analyst team. Users can
reach out to their CSM to request this, and upon creation it will show in their Leadspace
Studio account.
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