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Leadspace Studio: An Overview

Studio is an all-in-one Al-driven
solution for sales and marketing teams
to find, create and accelerate pipelines
with the highest probability of
conversion.

Think of Studio as the complete control
center for the Leadspace Customer
Data Platform (CDP)—allowing you to
get a clear view of your TAM,
discovering segments and contacts for
campaign audiences, explore your
data health and more.
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Key Benefits of Studio

Studio Highlights:

Upload your own 1st party data files and use them as Segments to blend with other
1st or 3rd party data

Get a Data Health Report on every enriched segment, including fill rates, duplicate
rates, and verification of contacts and accounts across all your customer data
sources

Leverage Propensity, Persona, and Intent Model portfolio to continuously classify and
score the B2B sales pipeline

Build the best Profiles with improved buyer profiling and targeting by defining
segments built from 30+ curated B2B third-party sources

Activate Leadspace enriched, segmented, and scored customer data directly in
systems of record (CRM/MAP) and systems of engagement
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Creating New Users in Studio

Creating new users in Studio

To log in to the Studio app, you must be created by the Leadspace
admin.

The Studio administrator can create new users by going to the ‘User
Management' page. Click Add User

Add User

The following information should be added for each new user (all
fields are mandatory):

First name

Last name

Email address (used as unique identifier)

User name (generally structured as firstname.lastname)
User role (to define which activities the user can perform)

Login using: https://studio.leadspace.com/ et
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Navigation Overview

Segment Discover Unify Analyze Manage
There are two primary ways to navigate through
Studio to get to where you want to be.

Navigation Bar . CREATE NEW
This bar at the top quickly allows you to access the

following sections:

« Discover Graph to discover net
* Unify Unify new companies and
* Analyze
. Manage contacts
Ingest
Quick Access Menu: Quickly access primary actions
from the Segment Dashboard > Create New .
Enrich /I\
Lookalike
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Segment Dashboard Overview

Key Components

¢) leadspace Segment

The Segments list
Segments (226) sort Fiers~ @)

These are the segments created by you and other members
of the team. Each Segment can be from a different type and Hezis-Sapeins & iscovered Companios by Horis Srod Sho
the details shown on the right side will change accordingly. “ R/ e

200_Leads12345678

» The list of actions supported by each segment type
varies.

« The list of possible actions can be accessed either e e T
via the 3 dots on the segment list or the icons + 3 '
dots on the details area.

+ Download a CSV, Deploy to an external system,
Discover people, Delete a segment, Unify &
Segment, Filter Segment

Test-hezis-Person

test-22

SFOC

Eloqua
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Segment Dashboard Overview

Key Components Continued

* Sort dropdown - Choose the sorting to be
used for showing the segments list.

* Filters menu - allows you to filter the
dashboard by:

» Unified /Discovered/ Ingested/
Enriched

* People /Companies

+  Deployed/Not deployed

* In progress/ Failed

*  Only created by me toggle - allows you
to show/hide Segments created by other
team members.

* Search bar - allows you to quickly filter
the dashboard by specific terms found in
the Segment’s details like segment name,
tags, or description.

¢) Leadspace

Segments (362)

Smarsh DeployTo Test

ABM List Sept22

SAl High Value Weekly C¢

H 550 A& 877

Adobe_ACOM Greenfield

| Sort v Filters v Q

Only created by me Reset
2 : 1e Weekly Contacts
Unified )( Discovered )
‘eople by Alex Brumas, Sep 21, 2022
Ingested Enriched
People Companies
Deployed Not deployed
@ Leadspace
Completed In progress
Partial Failed
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Discover. Companies by Lookalike

Discovering Companies by Lookalike

Take an existing list of companies or create an ad-hoc list of companies in a text entry field and run
it through a lookalike segment to find companies that have similar locations, industries, employee

size, and revenue.

¢) Leadspace

Segments (18)

Test

me 8 434

US Gov Segment

¢) Leadspace

IF Sort ~

Filters

Sources

O,

Discover Discover companies
with the same
Unify attributes as your
best performing
Ingest accounts
I Enrich [:-:—j "‘::I
JETANS “as ‘L._:—.‘
Lookalike

Profiles
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Discover. Companies by Lookalike

Getting Started Discover Companies by Lookalike

o Get Started

To start a Lookalike segment, go to Create New > Lookalike

Add your list of companies and we'll find you the best Lookalike companies

Steps for using the Lookalike wizard:

Select Companies * @

Click on the Create New button in the segment tab and then R S
CliCk on LOOka”ke. Enter 5-100 company names, one per row
+ Select Upload file pr'bk
» if you are going to import your Company list Amazon
+ Type in Company names —
* If you would like to input Company names in the .

multi-line text field manually.
*  You will want to make sure to add a line break between
each Company in your list, a minimum of 5 and a

maximum of 10 po—_—

Segment Name * | FAANG
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Discover. Companies by Lookalike

Name your segment
»  This will be the title of the Segment card (which can be edited also
post-creation of the Lookalike segment). Click Next.

Choose the criteria
*  For your Lookalike segment. Include or exclude companies based on the
following criteria:
* Location
* Industries
* Revenue
* Employee size

Adjustments
»  Limit the number of records you return and upload a suppression file if
there are certain companies you would like to exclude from the Lookalike
results.
*  Once you hit Create, you’ll be taken to the segments tab, where a new
Segment card will be created on the left side of the screen

¢) Leadspace

Test123

MTDTA - Data Test

Crescent LinkedIn Digital Audience

Cresco High Value Buyers

DEPLOYED

Show more...



Discover. Companies by Criteria

Discovering Companies by Criteria = List
Discover Companies by Criteria (Sometimes referred Filters Load saved filtersv

to as Segment Builder) is a visual, intuitive UX to

easily create segments from a superior multi-source S

B2B Graph, including 1st party data and scoring.

. > Employees @
Here, you can do the following:

* Create the best target account lists for ABM > Revenue (USD) ®
programs with a comprehensive view —
including intent, tech install, and scores. > Industry
* Includes Global Parent tab on individual
Company overview card showing details of the > Location .
: S Slice &
ultimate global parent organization for that
Company. > Tech Install Tov

() Leadspace © Leadspace 2022 — All Rights Reserved 13



Discover. Companies by Criteria

How Discovery Works ¢ Lead . ) > " .
Can be accessed in Studio in two ways: gL sauspace S seitind s ay
« From Segment tab > Create New > Discover

* Navigation > Discover Tab

Save Filters... =L

I
@
73

. . Filters (4)  Loadsavedfiltersv  Clear 857,451 Companies
Choosing your Filters

» Select a Filter dropdown, then Choose your Criteria. S e Fuflar Qoo Leopenc i Caz1ad

*  You get the list of available filters on your left side:

* It contains a set of 1st and 3rd party firmographic > Employees @ Guangzhou Benbenshu Enterprise Development ..
filters (25-100 x ) (100 - 250 X

. |nC|udeS Emp|0yees, revenue’ |ndustry, and ‘m‘ Handan Aode Decoration Engineering Co,, Ltd.
even tech install, 1st party scores, and intent : AR

are all options v Eame e0) ©

. . (<10M x )
« By default, whenever you select filters, you will : < INTERNATIONAL TELEVISION CORPORATION
see the list of companies that results from the oy
Chosen fl|terS SoM - 1000 Xi'an Xinli Asbestos Product General Factory
° H 1 1 T00M - 250M
In the list view, see a preview of the 100 top e F—

companies
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Discover. Companies by Criteria

Save as Segment

Saving your Segment

Segment Name *

Once you’re happy with your Segment results, save your segment. -
«  On the upper right, hit Save Results. Here, you get to define —
the fO"OW|ng Limit Results ®

100000

Name your Segment o
*  Choose a name for your segment. Y g
Exclude Companies ®
Limit Results AT
*  Here you can limit the results returned for your segment. If
you’d like to limit the results Grab the Slider > Slide to your
desired Segment size.
* Note: Leadspace ranks the results based on the
Company's size and the segment can include up to
100K companies.

ent will automatically save the filters! Cancel Save
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Discover. Companies by Criteria

Exclude companies

» This allows you to indicate known/existing
companies, and thus exclude them from the
results.

* To do so: Click Upload > Find your file afile.
Only supports .csv files.

* Mapping the headers: To do so, find the
Leadspace Field then click the dropdown >
Find the corresponding field

Saving your Segment
*  Once you’ve completed your field mapping, click
Save.
* You'll be taken back to the Segment Dashboard
and provided a Status Bar on Segment

¢) Leadspace

Save as Segment

@ Get Started e Map Fields

Map your exclusion file fields to the corresponding Leadspace fields

Map as many fields as possible to increase accuracy. Map company name or website.

Leadspace Fields File Fields

Company name Original Company Name v
Company website Company Website v
Company country Person Country v
Company state v
Company city v
Company phone v

© Leadspace 2022 — All Rights Reserved
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Discover: People by Persona

Discover Contacts

|5 Sort Filters v
Find the Discover People by Persona configuration box SRl B oty e Q

through two different methods

From the Discover Screen Demo_Companies_AllLaL Demo Companies
* From the Discover screen select Discover Contacts - P —
* Adialog box will then appear which will allow you to e :
A QD Unify & Segment ompany Lookalike
enter the criteria
TestFordProContacts &J Download
From the Segment Dashboard
* Find a Company Segment you’d like to Discover <] Deploy >
Contacts for _
) ) 82 Discover Contacts
*  From either the vertical dot menu on the segment TestFordPro
card, click Menu > Discover Contacts
ﬁiﬂ Delete ources

*  Otherwise, from the menu on the Segment Details,
click Menu > Discover Contacts
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Discover: People by Persona

Configuring your Persona Criteria
* Once you’ve opened the configuration tool, then Name
your Segment. Click Next
*  You must make at least one criteria selection to Discover

Select your Personas
+ Select up to five (5) Personas for your segment. Select
your minimum Persona Score (Min. 30)
Department
*  Choose your Department(s) that you would like to discover
Levels
+ Select the Levels of the Contacts you’d like to find to
support your initiative
Job Function
+ If there are Job Functions you're interested, make your
selections here
Location
* Restrict your matches to Locations that match your needs

¢) Leadspace

Discover Contacts by Persona

@ Get Started o Persona Settings

> Persona Clear

kDeveIopers X ) (Integrated_Sy.,. X) (Marketing_Op... X)

Developers
> Deparunencclear

(_Operations X ) (Marketing X )

> Level Clear

\Manager Level X ) \Director Level X )

> Job Function

v Location Clear

North America X

< Back
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Discover: People by Persona

Configuring your Persona Criteria: Adjustments
* The last step to Discovering Contacts by Persona are to
adjust your results by key criteria

Required contact details
+ Ifit's imperative you have one of the following, ensure you
click the toggle button > toggle on so your results return
the mandatory data
* Direct Email, Company Phone, or Direct Phone
* Direct Phone: Will decrease # of results
Contacts Per Company
+ To limit the contacts per Company, select up to 100 per
Company
» Contacts are returned in order of Persona Score
Exclude Contacts
+ To suppress contacts, either Upload File of contacts, or
select From Saved List

¢) Leadspace

Discover Contacts by Persona

@ Get Started 9 Adjustments

Required contact details

And Or

Direct email
Company phone

Direct phone ®

Contacts per company

3 v

Exclude contacts @

(® Fromsavedlist (O Upload file ®

Known Contacts v

< Back
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Deploying Segments

Leadspace Studio allows you to deploy your
enriched data directly to LinkedIn. We will review
how to utilize the Deploy-to LinkedIn feature

Getting Started:

Once the integration has been enabled, a new
'‘Deploy' option will be available in the 3 vertical
dots

All available deploy to integrations we have set up
will be highlighted under the 'Deploy' box. Click
more to see additionally available integrations.

¢) Leadspace

Qualified List

GG Company Enrichment 202:

jmb sample

DE

QD Unify & Segment
<, Download

<] Deploy >
& Edit

29 Discover Contacts

[l Delete



Deploying Segments

Selecting your Segment

Find a Segment you've created historically, or
Select the Person or Company Segment you just
created

» Click the vertical dot menu on the segment
card and you'll receive a dropdown with
Segment Options

* From here, if you're ready to deploy this
segment, hover > Deploy

« Upon hovering over, you'll receive a
submenu with your available destinations

Deployment Best Practices

« Segments should be at max~100k records or
else we risk failure for segment build on LI
side.

¢) Leadspace

Input Sources

QD Unify & Segment DEPLOY TO

&, Download in LinkedIn
Depl
¢ Deploy ? ) Marketo
[l Delete
MORE...

© Leadspace 2022 — All Rights Reserved

22



Deploying Segments

Choose your Destination
Once you've found your available destinations,
you’ll want to choose Linkedln

«  Shift your hover from Deploy > LinkedIn

» Select LinkedIn

 From here, a dialogue box will appear
allowing you to configure your deployment

Define your Remote System Settings
Here you'll finalize your deployment criteria

* Ensure System = LinkedIn

« Name your segment with a recognizable
name you can find later

* Segment type reflects the type of segment
built. Options are Company or Person

¢) Leadspace

Deploy to...

Remote system settings

System LinkedIn v

Segment Name* Qualified List

Segment Type Company Segment

Cancel

© Leadspace 2022 — All Rights Reserved
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Deploying Segments

Deploy your Segment
Once you're happy with your Settings, it's time
to deploy

* Once ready select Deploy
Deployment Timing

« Upon deployment, your Segment will fall
into the LS Queue
» Once completed, you'll see a confirmation

in the form of a LinkedIn icon in Studio
* Note that it will take 24 - 48 hours for the
segment to be available for use within
LinkedIn

» Once LinkedIn has processed your
segment, it will be available as Third-party
data source for use

¢) Leadspace

<«

C @ https://www.linkedin.

[ cAmMPAIGN MANAGER

CAMPAIGN PERFORMANCE ~ TESTING ~ WEBSITE DEMOGRAPHICS

Matched Audiences

Reach your website visitors, contacts, an

SHOWING DATA FOR

Data source @ ~
INCLUDE at least one of the
following

[CJ company page

[J Event

[ Lead gen form

() Lookalike

Third party

() Uploaded lists

(J Video

[J Website

Audience count s
Audience type ~
Audience status @ ~
Campaign usage ~

06660

d target companies. Learn more

Create audience v

g

Audience name C

[Zk

2K Sample - Enriched Accounts - Input
Third-party: Leadspace
>90% match rate

2K Sample - Enriched Accounts - Output
Third-party: Leadspace
>90% match rate

ACCOUNT ASSETS v

Ownership

Owned

Owned

Leadspace
Campaign manager

Status Last audience count T

o 9,500,000 members
sed in active

9,000,000 members

Last modi

All time

8/26/2020

8/26/2020
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Getting Started with Enrichment

Leadspace Studio offers the opportunity to enrich people
and companies.

General Comments about enrichment in Studio:
*  You can only enrich CSV files uploaded to the system
in this process.
«  The option of enriching existing segments in
Studio is currently not supported.
* The uploaded CSV input file won’t be saved/available
for download, only the enriched file.

Getting Started with Enrichment
*  You can Enrich an uploaded list of people or
companies from the segment tab by clicking on the
Create New button
*  From there, select Enrich

¢) Leadspace

A CREATE NEW

Discover Search Leadspace
Graph to discover net
Unify new companies and
contacts
[friend, Sep 30, 2022 Ingest
Enrich é)
SEGMENT DETAILS /'\
Lookalike
Profiles
dace Input Companies
bace Enrichment—Demo,CompaDiscovered People
SEGMENT FILTERS
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Enriching People

Enriching Contacts
« After clicking Enrich, select People to enrich a list of people to
add Leadspace Insights. A people file usually includes
demographic and firmographic data.

Select your File & Name your Segment
+ Upload file by dragging a CSV or clicking browse files > upload
* Note: only supports .csv files, up to 1M records
*  Once your upload is complete, enter your Segment Name

Map your Headers

* Find the Leadspace Field to map then click the dropdown >
Find the corresponding file field and indicate which column has
the associated field.

* Note: The more fields you maps, the better the results will
be.

* Map at least first name, last name and Company name/website or

person email/LinkedIn.

¢) Leadspace

Enrich

@ File Type @ Select File

Map your field names to the corresponding Leadspace fields.

e Map Fields

Map at least first name, last name and company name/website or person email/LinkedIn.

Leadspace Fields File Fields
Person first name

Person last name

Person email Email Address

Person LinkedIn profile

Company name

Company Name

Company website

Company LinkedIn profile

Company country Country

Company state

< Back

Cance‘
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Enriching People

@ File Type @ Select File e Map Fields
A Note about Custom Fields
. YOU have the Opt|0n to map a Custom Field_ The pnmary Map your field names to the corresponding Leadspace fields.
use Case |S to |nform US to take |t |nto aCCOunt |n the Map at least first name, last name and company name/website or person email/LinkedIn.
predICtlve mOdels Leadspace Fields File Fields
* Thus, if you have a predictive model and it uses custom Do et o 5
fields, you should name that field/s precisely with the names
defined in the predictive model. Person last name v
Person email Email Address v
Enrich your People file
y . . . . . Person LinkedIn profile v
* Once you’ve completed your criteria and field mapping, click °
Enrich to start the enrichment process. Company name Company Name v
* Upon selecting Enrich you'll be taken back to the Segment . -
DaShboard ompany webpsite v
+ Anew Segment card will be created on the left side of the Company Linkedin profile v
screen, and the segment details will be presented on the Company country Country .
right side.
Company state v

< Back Cancel

() Leadspace © Leadspace 2022 — All Rights Reserved 28



Enriching Companies

Enriching Companies
» After clicking Enrich, select Companies to enrich a list of people
to add Leadspace Insights. A Company usually includes
firmographic data.

Select your File & Name your Segment
+ Upload file by dragging a CSV or clicking browse files > upload

Map your Headers

* Find the Leadspace Field to map then click the dropdown >
Find the corresponding file field and indicate which column has
the associated field.

* Note: The more fields you maps, the better the results will
be.

* Map as many fields as possible to increase accuracy. Map at

least Company name or website or LinkedIn.

¢) Leadspace

Enrich

@ File Type @ Select File

Map your field names to the corresponding Leadspace fields.

9 Map Fields

Map as many fields as possible to increase accuracy. Map at least company name or

website or LinkedIn.

Leadspace Fields

Company name

Company website

Company LinkedIn profile

LSID

Company country

Company state

File Fields

Company Name

Company Website

Company Country

Company State

Company city Company City
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Enriching Companies

A Note about Custom Fields

You have the option to map a Custom Field. The primary use
case is to inform us to take it into account in the predictive
models.

Thus, if you have a predictive model and it uses custom fields,
you should name that field/s precisely with the names defined in
the predictive model.

Enrich your Companies

Once you’ve completed your criteria and field mapping, click
Enrich to start the enrichment process.

Upon selecting Enrich you’ll be taken back to the Segment
Dashboard

A new Segment card will be created on the left side of the screen,
and the segment details will be presented on the right side.

¢) Leadspace

Enrich

@ File Type @ Select File

Map your field names to the corresponding Leadspace fields.

9 Map Fields

Map as many fields as possible to increase accuracy. Map at least company name or

website or LinkedIn.

Leadspace Fields

Company name

Company website

Company LinkedIn profile

LSID

Company country

Company state

File Fields

Company Name

Company Website

Company Country

Company State

Company city Company City
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Getting Started with Ingestion

Leadspace Studio gives you the ability to upload a CSV file

with your data to create a raw data segment. We call this

Ingest Data Overview Discover Upload a CSV file
* You have the ability to ingest both people data and _ with your data to
Company data SIS pECS Unify create a raw data
*  When you ingest a segment, Ingest will create a Add 1st party segment
segment containing the raw data Ingest
* The ingest feature does not enrich your raw segment (\)
Enrich ’]\
Requirements Revenue
* You can ingest only CSV files uploaded to the system Lookalike

in this process.

Getting Started with Ingestion
* You can ingest an uploaded list of people or
companies from the segment tab by clicking on the
Create New button, and select Ingest
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Ingesting People

Ingesting People

After clicking Enrich, select People to import a single CSV
(UTF-8) file.
Your file must contain at least one of the following:

* First & Last name

+ Email

*+ Company name

+ Company website

* Matching key
Matching keys allow matching records on a field you've
marked as a Company ID. i.e. SFDC Account ID could be
the primary key for matching Company records.

Select your File & Name your Segment

Upload file by dragging a CSV or clicking browse files >
upload

* Note: only supports .csv files, up to 1M records
Once your upload is complete, enter your Segment Name

¢) Leadspace

Ingest Data

@ File Type e Select File Map Fields

Select a person file ®

browse files

Leadspace_People_Sampl... 4 KB

Segment Name * Leadspace_People_Sample
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Ingesting People

Field Mapping Considerations

* Map at least one of the following:
*  Person First & Last Name & Company Name/Website/ Linkedin
URL, Person Email, Person LinkedIn URL, Matching key

*  Map the fields you wish to include in the output file. Leadspace
automatically maps corresponding fields

Map your Fields
» Find the Source Field on the left, then select the Target Field
dropdown, choose the corresponding Leadspace Field, and
select
* Note: Field type will automatically update
* Map at least first name, last name and Company name/website
or person email/LinkedIn.

Ingest your People

* Once you’ve completed you field mapping, click Ingest to start
the ingestion process.

¢) Leadspace

Ingest Data

@ File Type @ Select File e Map Fields

Note: Only mapped fields are displayed in the output format

3 of 6 fields mapped

Source Field Target Field Field Type

First [sel v

Lt DEMOGRAPHICS

Person First Name
Company

Person Last Name
Country Person Email

Person Phone
State

Person LinkedIn URL

Person Country

< Back Person State Cancel

© Leadspace 2022 — All Rights Reserved 34



Ingesting Companies

Ingest Data
Ingesting Companies
«  After clicking Enrich, select People to import a single CSV © FileType —— @ select File HIEpIHES
(UTF-8)

*  Your file must contain at least one of the following: Select a company file ®

+  Company name,

«  Company website ' Bramatiios '

«  Matching key e
« Matching keys allow matching records on a field you've marked A

Company_Sample List.csv 594 KB

as a Company ID. i.e. SFDC Account ID could be the primary
key for matching Company records.

Select your File & Name your Segment
+ Upload file by dragging a CSV or clicking browse files > upload
* Note: only supports .csv files, up to 1M records
*  Once your upload is complete, enter your Segment Name

Segment Name * | Company_Sample List_One

< Back Cancel
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Ingesting Companies

Field Mapping Considerations
* Map at least one of the following:
*  Company Name, Company Website, LS ID, Company
Linkedin URL, Matching key
* Map the fields you wish to include in the output file.
Leadspace automatically maps corresponding fields

Map your Fields
+ Find the Source Field on the left, then select the Target
Field dropdown, choose the corresponding Leadspace
Field, and select
* Note: Field type will automatically update
 Map at least one value noted above

Ingest your Companies

+ Once you’ve completed you field mapping, click Ingest to
start the ingestion process.

¢) Leadspace

Ingest Data

@ File Type @ Select File 9 Map Fields

Note: Only mapped fields are displayed in the output format.

5 of 5 fields mapped

Source Field Target Field Field Type
Company Name Company Name v
Company Country Company Country v
Company State Company State Vi
Company City Company City v
Company Website Company Website v

< Back Cancel
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Getting Started Unify

Unification is a brand new feature that Leadspace offers.
Unify allows you to cr_eate - from one or more_lnr?ut . ~ CREATE NEW
segments - a unique list of people or companies' profiles,
clean from duplications and enriched by LS sources.
Discover Blend multiple

sources into unified
profiles

Unify Overview
* You have the ability to ingest both people and Whitespace Unify
Company unified segments ol Tk qemeriiig
*  When you unify a segment, Leadspace will create a

new segment containing the unified data set Ingest @
Creating Segments Enrich

There are 3 ways can create a new unified segment: venue
1. Segment tab > click Create New > Select Unify Lookalike
2.  From anywhere on the platform, click Unify
3. From the segment list on Segment tab> select T 2%
segment > dropdown > clicking on the Unify &
Segment
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People Unification

Selecting your Segment Type

After clicking Unify, a dialog box will open allowing you to
choose the type of Segment you’d like to unify

Select People, and name your segment

Add a description if you'd like, but is not mandatory

Include any tags to help you identify the segment in the future
Click Continue

Unify Canvas

By clicking on "Continue," you will be forwarded to the Unify
Canvas a dedicated screen that allows dragging and dropping
segments You wishes to unify and setting the unification
configuration.
The Canvas contains the following modules
+ Segment List - this is the list of segments you’ve created
* Drag & Drop Ul - Drag a Segment or Upload
+ Segment Unification Overview - Overview of the Unified
Segment Overlap

¢) Leadspace

People_ My_Unified... Filters (0 ced CANCEL

Unified People Segment

Drag & drop segments to unify

Missing a data source? Quickly upload here

LY oescption

My awesome, unified
person segment

n Tags
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People Unification

Select your Person Input Segments - Add inputs to the
canvas in two ways:

People_ My_Unified... Y/ Filters (0) 3= Advanced CANCEL UNIFY

Unified People Segment

Drag & drop segments to unify

Upload a File - .
«  Try uploading a small file (up to 10MB) on the fly. iseing = data soureer Quickly upload here
Select Quickly upload here, select People, and
Leadspace_People_Sample INCLUDE v X e

upload your CSV
 Refer to Ingest People to learn more about

this flow

Description

Add an Existing Segment

* Drag an existing people segment, one by one, onto e (G (B (e .
the canvas to start your unification (e

«  Note: All four segment types (ingested, discovery, NS -
enriched, unified) should be available for unification

*  For People Unification, add a segment that
includes person-level records
* Ensure Include is selected for the segment
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People Unification

Add a Secondary Segment
« Unification requires at least two Segments, or files,
to be added to the canvas
+ Upload another file, as instructed previously, or drag
another Segment
* Ensure Include is selected for the segment to make
sure it's included in your segment

Unification Overview
*  Once you’ve added your second segment, you'll see
the Segment Unification Overview visualize the
overlap of your segments, in other words, a
visualization of what'’s to be unified

To add a Suppression - you can do this in a few ways:
»  Suppress existing segment by clicking include
dropdown and selecting exclude
* Upload a Data Source, and mark as Exclude

¢) Leadspace

People_ My_Unified... Y Filters (0) 7= Advanced

Drag & drop segments to unify

Missing a data source? Quickly upload here

Leadspace_People_Sample INCLUDE v

Demo_Contacts_All 1.8K L 2K INCLUDE v

Enrich With ¢ LStech install b Bombora ¢) LSintent

¢ LS Graph ¢) Custom Enrichment

X

X

CANCEL UNIFY

Unified People Segment
Leadspac...

Demo_Co...

Description

Tags

© Leadspace 2022 — All Rights Reserved 41



People Unification

Enrich With
* This offers an overview of all sources that the
customer's data is enriched with by default - according

. . . . . Y Filters (1
to the configuration in the Admin Ul (not clickable, not ters
removable). , ,
Person Department contains v Operations W
Add Filters Company Revenue Range doesn.. v $50-100 Million mf
+ To narrow your Unification, add Filters to define & oo

further criteria. Click Filters. A filter configuration tool
will appear, allowing you to add criteria.
»  People Unification supports demographic and
firmographic
+  Go to Select Field and choose a field to filter on, then o
select an operator (contains, does not contain) and
then select your value from the dropdown, then hit
Apply
*  You can select multiple filters for any unified
segment
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People Unification

Filtering Options
* There are no limitations on # of filters users can add.

contains v
*  Supported operators:
+  “Contains”/ “not contains” (allowing multiple values) 4
*  Supported values - Text only (currently, numbers will oss - Y
be read as text as well)
contains v

+  Supported fields for filtering: Demographic/Firmographic
+ Template fields (including BYOL sources etc..)
*  Custom fields

*  Dynamic fields are not supported.
* Fields are categorized into buckets:
* Demographics
* Firmographics
+ System Fields
* Identifiers
*  Custom Fields
» Additional LS Fields

¢) Leadspace

Operations

$50-100 Million

Select or type

1K -10K
250 - 1K
250 - 1000
10K - 50K
0-25

50K - 100K

1NN - 2EN
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People Unification

Advanced Options
* The “Advanced” option currently contains only Blending

Blending
» The feature allows you to prioritize the order of sources
that will populate the output fields of the unified
segment. To change the order, drag fields around
+ The blending occurs by the source level and not field
specific.
* All Input sources appear according to the following
order:
« LS Graph
* Unified segments
+ Discovery Segment
* Ingested segments
+ The option to Add new source will be available only if
you chooses to remove one of the sources from the
blending order.

¢) Leadspace

= ADVANCED

Blending Order ®
LS Graph X
Leadspace_People_Sample X

Demo_Contacts_All X

@ ADD

Cancel
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People Unification

Unifying your People Segment
*  Once you’ve completed your configuration, click Unify
* You'll be taken back to the Segment Dashboard and
provided a Status Bar on your Unified Segment

¢) Leadspace

People_ My_Unified_Segm... N Filters (2) 3= Advanced CANCEL

Unified People Segment

Drag & drop segments to unify

Missing a data source? Quickly upload here

Leadspace_People_Sample INCLUDE v X LeqgsRsc.
Demo_Co...

Demo_Contacts_All F 1.8K 2 2K INCLUDE v X

Description
2
Tags
Enrich With ¢ LS tech install b Bombora ¢ LSintent
¢ LS Graph ¢» Custom Enrichment
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Company Unification

Selecting your Segment Type

«  After clicking Unify, a dialog box will open allowing you to
choose the type of Segment you’d like to unify

Segment Name *

+ Select Company, and name your segment [ My e Gampenied ‘
* Add a description if you'd like, but is not mandatory ‘
* Include any tags to help you identify the segment in the future Description

* Click Continue

Unify Canvas
» By clicking on "Continue," you will be forwarded to the Unify
Canvas a dedicated screen that allows dragging and dropping Tags
segments You wishes to unify and setting the unification
configuration.
+ The Canvas contains the following modules
+ Segment List - this is the list of segments you’ve created
* Drag & Drop Ul - Drag a Segment or Upload
«  Segment Unification Overview - Overview of the Unified —
Segment Overlap
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Company Unification

Select your Company Input Segments - Add inputs to the
canvas in two ways:

Upload a File
* Try uploading a small file (up to 10MB) on the fly.
Select Quickly upload here, select Companies,
and upload your CSV
* Refer to Ingest Companies to learn more
about this flow

Add an Existing Segment

* Drag an existing Company segment, one by one,
onto the canvas to start your unification

* Note: All four segment types (ingested, discovery,
enriched, unified) are available for unification

*  For People Unification, add a segment that
includes person-level records
* Ensure Include is selected for the segment

¢) Leadspace

My_Unified_Companies Y Filters (0) %% Advanced

Drag & drop segments to unify

Missing a data source? Quickly upload here

Company_Sample List F1 103K INCLUDE v X

Enrich With ¢) LS tech install b Bombora ¢ LSintent

¢ LS Graph ¢) Custom Enrichment

CANCEL UNIFY

Unified Companies Segment

Company...

Description

Tags
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Company Unification

Add a Secondary Segment
» Unification requires at least two Company
Segments, or files, to be added to the canvas
+ Upload another file, as instructed previously, or drag
another Segment
* Ensure Include is selected for the segment to make
sure it's included in your segment

Unification Overview
*  Once you’ve added your second segment, you'll see
the Segment Unification Overview visualize the
overlap of your segments, in other words, a
visualization of what'’s to be unified

To add a Suppression - you can do this in a few ways:
»  Suppress existing segment by clicking include
dropdown and selecting exclude
* Upload a Data Source, and mark as Exclude

¢) Leadspace

My_Unified_Companies Y Filters (0) = Advanced CANCEL UNIFY
Unified Companies Segment
Drag & drop segments to unify
Missing a data source? Quickly upload here
Company_Sample List [ 103K INCLUDE v X CEmFE
Demo_Co...
Demo_Companies_AllLaL [ 286 EXCLUDE v X
Description
7
Tags
Enrich With ¢) LS tech install b Bombora ¢ LSintent
¢ LS Graph ¢» Custom Enrichment
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Company Unification

Enrich With
* This offers an overview of all sources that the —
customer's data is enriched with by default -
according to the configuration in the Admin Ul (not Company Country concains + | | T GRS .
clickable, not removable).
Company Revenue Range contains v $0-10 Million $50-100 Million @
Add Filters $100-250 Million
+ To narrow your Unification, add Filters to define
further criteria. Click Filters. A filter configuration company EmployeesizeRar | | contains | | EETENER (EEEIEE (HNER &
tool will appear, allowing you to add criteria.
»  Company Unification supports firmographic © Ao
« Go to Select Field and choose a field to filter on,
then select an operator (contains, does not S

contain) and then select your value from the
dropdown, then hit Apply
*  You can select multiple filters for any
unified segment
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Company Unification

Filtering Options

* There are no limitations on # of filters users can add.

*  Supported operators:
+  “Contains”/ “not contains” (allowing multiple values)
*  Supported values - Text only (currently, numbers will Company Revenue Range  contains v $0-10Millon - $50-100 Million @

be read as text as well) ClEu2 ORI

»  Supported fields for filtering: Firmographic
+ Template fields (including BYOL sources etc..) Company Employee SizeRai  contains v 250-1K ~ 10K-50K = 1K-10K o
*  Custom fields

Y Filters (1)

Company Country contains v Germany Belgium oW

. . [select Field.. @

*  Dynamic fields are not supported.
* Fields are categorized into buckets: ~Mene -

* Firmographics SYSTEMFIELDS

. LS ID

* IdeSttefrn Flelds Company Match Confidenc... Cance!

* en I Iers FIRMOGRAPHICS

*  Custom Fields Company Narme

* Additional LS Fields Company Website
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Company Unification

Advanced Options

The “Advanced” option currently contains only Blending

Blending

The feature allows you to prioritize the order of sources
that will populate the output fields of the unified segment.
To change the order, drag fields around
The blending occurs by the source level and not field
specific.
All Input sources appear according to the following order:

« LS Graph

* Unified segments

+ Discovery Segment

* Ingested segments
The option to Add new source will be available only if you
chooses to remove one of the sources from the blending
order.

¢) Leadspace

= ADVANCED

Blending Order ®
LS Graph X
Leadspace_People_Sample X

Demo_Contacts_All X

@ ADD

Cancel

© Leadspace 2022 — All Rights Reserved

51



Company Unification

Unlfylng your Company Segment

Once you’ve completed your configuration, click

Unify

* You'll be taken back to the Segment Dashboard
and provided a Status Bar on your Unified

Segment

¢) Leadspace

My_Unified_Companies Y Filters (3) 3= Advanced CANCEL
Drag & drop segments to unify Unified Companies Segment
Missing a data source? Quickly upload here
Company_Sample List [ 10.3K INCLUDE v X
Company...
Demo_Companies_AllLaL [ 286 EXCLUDE v X DS
Description
7
Tags
EnrichWith ¢ LStech install b Bombora ¢ Lsintent ¢ LS Graph
¢) Custom Enrichment
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¢) Leadspace

Manage
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Getting Started with Manage

The Manage tab contains the
Data Health Report (DHR).

The DHR is designed to
provide data-related insights -
the data's state (quality and
population rate) before
Leadspace and after.

Only off-line project work
conducted by Leadspace
Professional Services will be
displayed under Manage.

¢) Leadspace

SFDC Contacts, Last Fiscal Quarter v Filter by [ All v Value ([ All
e ~
10,297 O 99y ) 424 2y 134
® Newdata Changed Exi
Company Fields Person Fields
Address 68.6% City 52.3%
City 91.5% Country 58.1%
Country C— 98.6% Department 64.2%
Industry 93% Email L 99.3%
Sub industry 93% Phone —— 27.3%
Phone 84.3% Job functions 67.6%
Revenue 90.9% Level 79.5%
Size 91.9% State 45.4%
Website 89.6% Persona N 31.8%
Title — 82.6%
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The Data Health Report

Segment Dropdown - In the top-left corner, users can
choose which segment report to show.

Filter by / value - these pickers allow the user to show the
analysis for a specific part of the segment by choosing a field
and value within to filter by.

Records - the number of records shown in the current view
(post-filters)

Company and person fields - the heart of the screen shows
key signals broken out into three groups

¢) Leadspace

SFDC Contacts, Last Fiscal Quarter v

SFDC Contacts, Last Fiscal Quarter
Marketo Leads, Last Fiscal Quarter
Website Visitors, Last Fiscal Quarter 99%
SFDC Leads, Last Fiscal Quarter Enriched
Snowflake Data, Last Fiscal Quarter

SFDC Accounts, Last Fiscal Quarter
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The Data Health Report

New data - where 1st party data was missing and
Leadspace populated with new data.

Company Fields
Changed - where 1st party data existed, but Leadspace P —
found better, more accurate data to populate.

City 91.5%
. . . Country S 98.6%
Existing - where 1st party data existed, and Leadspace Sy
. Industi ___________________J°X
had nothing to add or change. B Fil rate *
Sub industry 91.5% IS O3
New data - where 1st party data was missing and FHSHS LS Benchmark T -
Leadspace populated with new data. Revenue = E— 90.9%
® New data 91.5% (9,417)
Size == 919%
. Changed 0% (0)
Changed - where 1st party data existed, but Leadspace Website — — 20,6

Existing 0% (0)

found better, more accurate data to populate.

Existing - where 1st party data existed, and Leadspace
had nothing to add or change.
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The Data Health Report

Records - the number of records shown in the current
view (post-filters).

Enriched - the enrichment rate of the current view.
Hovering over this metric shows more granular
information (person/company enriched).

Verified - for people enriched, how many of them were
verified? Hovering over shows more granular
information (social/email verification).

Duplicates - records that were tagged as duplicates by
Leadspace.

Invalid - records that were tagged as invalid by

Leadspace. Hovering over shows more granular
information (invalid input, moved, etc.).

¢) Leadspace

Person Fields

City

Country
Department
Email

Phone

Job functions
Level

State

Persona

Title

W INew udld Chanygea

52.3%

58.1%

IS 64.2%
Country
Fill rate
o 58.1%
LS Benchmark IS 67.6%

45%

79.5%

® New data 58.1% (5,986)
B 45.4%
Changed 0% (0)

Existing 0% (0)
82.6%

cXIsUny

99.3%
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Analyze

¢) Leadspace

¢) Leadspace



Getting Started with Analyze

In this tab, you will see all the
reports created for you that were
done off-line by Leadspace
Professional Services. You will get a
drop-down that contains all the
available reports, and when
choosing a specific report, the
report will be shown on this page.

Depending on the models and
reports built for you, you should
expect to see at least one of the
following report types in the Analyze
tab, which will aid you in developing
a better understanding of your data:

¢) Leadspace

TAM Analytics

Companies O

666,354

Industries

Specialities O

Fashion
Manufacturing
Education

Lifto
x1.0

Avg. Score©
34.6

I 10%
8%
8%

Size

19.3%
10015000

Expertise O

Customer Service

Project Management

Sz ~I Countries L]

3.0%
5001-10000

a
3B
8 &
8

—

©2022 Mapbox © OpenStreetMap

Technologies © CompanyTe... v
I Authoring And Pubishing so. [N -
& Web Frameworks Software |
o Marketing Software _ 22%
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|ICP Report

Lift
ICP (Ideal Customer Profile) x0.0 [ I 2o
*  The Ideal Customer Profile (ICP) report provides m
data-related insights on firmographic, demographic and ColifitFEs 00 o
behavioral attributes of Companies and People expected -
to become a company’s most valuable customers. : 'Z;dence o

Critical components in the company report: Company Industry

* Audience Type filter - ability to examine ICP on the (A v
Company, Person, and Intent level
+ Segment Filters - the hamburger icon opens a sidebar f:":l)

allowing you to show the analysis for a specific segment
* Companies are the # of companies shown in the current
view based on the defined conversion goal.
* Converted - the number of converted Companies or
People shown in the current view (post-filters) based on
the conversion goal defined

Agriculture & Mining

] Business Services
Computers & Electronics
Consumer Services
Education

Energy & Utilities
Financial Services
Government

P V] Healthcare, Pharmaceuticals, & Biotech

© 2022 Mapbox © OpenStreetMab_i
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|ICP Report

Critical components in the company report:

Lift - defines the conversion x times over the
average conversion in segment (pre-filters).

Other Components

Company Industries/Sub-Industries

Company Size/Revenue

Company Country

Company Specialties - Beyond Industry Company
Specialization

Company Expertise - Aggregated people up
expertise on the company level

Company Technologies - Tech Install and Website
Technologies (including customer taxonomy on
predefined technology clusters).

¢) Leadspace

COMPANY PERSON

Companies © Converted © Conversion© Li

913,229 (100%) 19,731 (100%) 2%

Industries industry _~ Size
Software & Internet I -0
Business Services 15%
Manufacturing 9%

Retail 7%

Healthcare, Pharmaceuticals, .. 6%

Real Estate & Construction 6%

Financial Services 6%

Education 5%

Computers & Electronics 4%

Transportation & Storage 3%

8%
1001-5000

23%

Media & Entertainment 3% 51-250

Travel, Recreation, and Leisure 3%
Energy & Utilities 3%
Non-Profit 2%
Telecommunications 2%
Government 2%
Wholesale & Distribution 1%
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The Data Health Report

New data - where 1st party data was missing and
Leadspace populated with new data.

Company Fields
Changed - where 1st party data existed, but Leadspace P —
found better, more accurate data to populate.

City 91.5%
. . . Country S 98.6%
Existing - where 1st party data existed, and Leadspace Sy
. Industi ___________________J°X
had nothing to add or change. B Fil rate *
Sub industry 91.5% IS O3
New data - where 1st party data was missing and FHSHS LS Benchmark T -
Leadspace populated with new data. Revenue T e E— 90.9%
® New data 91.5% (9,417)
Size == 919%
. Changed 0% (0)
Changed - where 1st party data existed, but Leadspace Website — — 20,6

Existing 0% (0)

found better, more accurate data to populate.

Existing - where 1st party data existed, and Leadspace
had nothing to add or change.
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The Data Health Report

Records - the number of records shown in the current
view (post-filters).

Enriched - the enrichment rate of the current view.
Hovering over this metric shows more granular
information (person/company enriched).

Verified - for people enriched, how many of them were
verified? Hovering over shows more granular
information (social/email verification).

Duplicates - records that were tagged as duplicates by
Leadspace.

Invalid - records that were tagged as invalid by

Leadspace. Hovering over shows more granular
information (invalid input, moved, etc.).

¢) Leadspace

Person Fields

City

Country
Department
Email

Phone

Job functions
Level

State

Persona

Title

W INew udld Chanygea

52.3%

58.1%

IS 64.2%
Country
Fill rate
o 58.1%
LS Benchmark IS 67.6%

45%

79.5%

® New data 58.1% (5,986)
B 45.4%
Changed 0% (0)

Existing 0% (0)
82.6%

cXIsUny

99.3%
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¢) Leadspace

Questions
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